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A blank canvas from V PAY

Freedom and flexibility in card design

One of the big V PAY benefits is the level of freedom and flexibility for card
issuers – enabling you to choose exactly how you want your V PAY cards to
look, feel and function.

This level of card design flexibility could bring a whole new sense of dynamism
to your debit card programmes. It could also provide the ideal basis for your
prepaid programmes.

Consider the possibilities

How about a debit or prepaid programme that’s
co-branded with your local transport network?

In this case, you might want to put a map on
your card.

Here’s what a card might look like featuring a
map of Rome’s underground network. 

Alternatively, here’s a card that features the
destination cities of a (fictional) German airline. 2
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A central theme at
Insights 09

V PAY played a very prominent role at
Insights 09 – the recent Visa Europe
member meeting held in Berlin at the
end of April, which was attended by
more than 400 senior decision makers
from across the region.

Visa Europe president and CEO Peter
Ayliffe provided an update on 
V PAY’s success in his opening
presentation. Delegates could also
choose to attend a number of V PAY-
specific business sessions.

Three members (UniCredit, ING Direct
and Deutsche Postbank) talked about
their plans for V PAY and the benefits
it brings to their business. Also, AT
Kearney discussed the compelling
business rationale for new and
segmented debit card propositions.

In the V PAY Zone of the Insights ‘09
exhibition, delegates had the
opportunity to talk directly to our team
of product, marketing and acceptance
experts. They could also use special
edition V PAY cards to buy souvenirs
and try out a range of contact and
contactless acceptance solutions.

Materials now available online
If you attended Insights 09, you can now
download a range of follow-up materials
from the event website www.insights-
visaeurope.com including:

• An exclusive white paper from 
AT Kearney

• Presentations from the 
business sessions

• Video interviews with the presenters

If you did not attend but would like
further details, please contact your 
Visa Europe Relationship Manager.
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Painting your own portrait 

In our final examples, we’ve really tried to emphasise a couple
of particular opportunities – namely, a complete, striking
image, combined with a portrait (or vertical) design format.

As you know, most of today’s card designs follow the traditional
landscape (or horizontal) format. So we believe that the portrait
format represents a real opportunity for you to differentiate.
And, because V PAY cards are “dipped” (and not “swiped”), 
a portrait design is probably the ideal orientation. 65

How about an affinity programme that’s offered in partnership
with a museum or an art gallery?

What an opportunity!

Here you could reproduce works of art in their entirety. If
you’re an art lover you’d surely be proud to have one of these
cards in your wallet. 43

No limits

As a card issuer, you want a completely free hand to
develop highly distinctive card designs – enabling you to
enhance your bank’s brand, engage with specific customer
segments, or develop compelling co-branded card
propositions.

That’s why we’ve kept the number of mandatory graphic
elements on a V PAY card to an absolute minimum. 

In fact, all you really need to put on the card is the V PAY
mark itself!

That’s it. Everything else is optional.

There’s no need for any other logos or legends. There’s not
even any need for account numbers or expiry dates. 
Instead you can regard your V PAY card as a completely
blank canvas.
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To use any of these pre-approved designs in
your own V PAY programmes, or for advice on
other V PAY card design options, please refer
to V PAY Operating Regulations and the Visa
Product Brand Standards for full requirements.
Alternatively, please talk to your Visa Europe
Relationship Manager or contact the V PAY
marketing team direct on vpay@visa.com


