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Pay in

The first V PAY contactless programme has been launched by
Italy's Credito Valtellinese.

As its name suggests, Credito Valtellinese is a leading player in the Valtellina
region of Northern Italy. As part of its centenary celebrations, the bank has re-
launched and upgraded its TELLCARD debit card programme. The new cards are
co-badged with V PAY and PagoBancomat (the Italian debit scheme) and also
incorporate a V PAY contactless function.

Using the strapline “pay in less than a second”, a high profile communications
campaign emphasises the speed and convenience of V PAY contactless payments.

The initiative was first announced at a press conference in May 2008, and Visa
Europe advised Credito Valtellinese on best practice for its cardholder and
merchant communications. Also, the new TELLCARD and its contactless
functionality are prominently featured in the bank's website at

In the first phase of the programme, 7,000 contactless TELLCARDs are being
issued, and more than 150 merchants in the Valtellina region are accepting
contactless V PAY payments. Almost half of these merchants never previously
accepted cards of any type, but were attracted by the speed, the convenience and

also the pure novelty of contactless payments.
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Con TELLCARD

Other banks both within Italy and across
Europe are watching with interest. For example,
the V PAY marketing team was recently invited
to run a series of contactless workshops for
banks in the Benelux region.

With the operating principles established and
the first public programme in place, other

qui paghi in meno di 1secondo

banks can now fast track their own V PAY
contactless programmes.

As reported on page 5 of this issue of V PAY
Today. Switzerland's Telekurs Multipay is also
running a V PAY contactless pilot.

APERTO

Used at

With half a million people now using V PAY for their everyday spending, Visa Europe
is getting a clear picture of how and where it is being used.

For example, Visa processing data shows that, by the end of June, Italian-issued

V PAY cards had been used in 30 European countries. The most popular
destinations included France, Spain and the UK. Also, in countries such as France, a
large majority of transactions (around 70 per cent) are point of sale purchases.

Within Italy itself, Visa systems are processing more than 100,000 domestic
transactions per month. This suggests that, in many instances, V PAY is preferred
to the domestic Bancomat system.
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V PAY at Berlin's
02 World

Visa Europe has been named as
Official Payment Partner at Berlin's
02 World.

The brand new sports and
entertainment complex, which can
accommodate more than 17,000
people, is opening in September
2008 - and is set to become one
of Europe’s most distinctive and
iconic venues.

The partnership agreement has a
whole range of benefits for V PAY
members. For example, V PAY
cardholders or merchants could be
given privileged access to shows,
concerts and sporting events.

There could also be opportunities
for exclusive hospitality in the
venue's VIP suites. And, of course,
V PAY branding will be very visible
throughout the O2 World.
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gets ahead with V PAY

One of the first banks in Germany to launch V PAY is Cortal Consors.

Best known as an online equities broker, Cortal Consors, a subsidiary of BNP Paribas, offers a range of other financial and
wealth management products, including savings plans, short-term investments, and access to several thousand mutual funds.
Now, to help bring these different products and services together, and to create a more binding customer relationship, Cortal
Consors has launched a complete current account (or giro account) package.

Given the typical profile of Cortal Consors customers, the

account had to stand out as something special. So, it offers a
combination of fee-free banking, secure online account servicing =
and generous interest rates, and it's bundled together with two

payment cards - a Visa credit card and a V PAY card, co-badged

with the German domestic debit scheme, girocard.

The V PAY card offers a consistent, highly secure way to make
everyday and pan-European payments. The Visa credit card
supplements the account package with flexible payment terms
and global utility.

So why V PAY?

Having traditionally worked with Visa Europe, Cortal Consors was keen to extend the relationship. Also, the costs of issuing
and operating V PAY were much lower than the alternatives. And V PAY offered a range of added benefits.

Kai Friedrich, Head of Division, Direct Customers, explains: “When we were developing the new account, we asked
customers what was important to them. They told us that the security of the account is a critical consideration. And,
because it is chip-only, V PAY is seen as much more secure.

“This is a definite benefit,” Friedrich continues. “It's a clear USP for V PAY in the European market.”

The new account was piloted in April 2008, with the commercial launch in May 2008. Despite the fact that it is a brand new
product, the technical implementation of V PAY was trouble-free, and Cortal Consors customers are now using their cards
for their everyday payments.

“This is a definite benefit,”
Friedrich continues. “It's a
clear USP for V PAY in the
European market.”

Kai Friedrich, Head of Division, Direct Customers
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Today

Contactless in

Although V PAY is yet to be
commercially launched in
Switzerland, banks are busily
evaluating the options.

For example, Telekurs Multipay,
one of the country's leading
payment card businesses, is
piloting contactless V PAY cards -
as a convenient, quick and secure
alternative to cash in high volume
retail environments.

In a dedicated pilot programme,
Telekurs Multipay issued
contactless V PAY cards to senior
executives and decision makers
across the local banking
community. This will help them
appreciate the potential for V PAY
and the speed and convenience of
contactless payment.

Telekurs Multipay was also
responsible for the first ever
contactless V PAY transaction,
which was conducted by the Swiss
Olympic snowboard medallist
Daniela Meuli.

Telekurs Multipay was
also responsible for the
first ever contactless

V PAY transaction,
which was conducted
by the Swiss Olympic

snowboard medallist
Daniela Meuli.
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Freedom flexibility
One of the big V PAY benefits is its flexibility.

Banks are free to choose how it is implemented, which schemes it co-exists with
(if any), how it is processed and the level of functionality it supports.

As we report in this issue of V PAY Today, many banks are already benefiting. And,
for the future, Visa Europe has mapped out a clear development path.

As a foundation, V PAY exists as a chip-only, SEPA-compliant debit product which
can be used at POS and ATMs, and also benefits from local governance and a
range of unbundled processing services.

Additional functionality which is already available includes contactless payment,
low value payments, secure e-commerce (for 16-digit account numbers), cashback
at POS and the Visa Money Transfer service. Banks can also issue V PAY as a
prepaid card, can choose from several co-badging arrangements, and can take
advantage of a new range of Visa stand-in processing functions.

Planned functionality for the future includes secure e-commerce for 19-digit
account numbers, mobile top-ups, m-payments and dedicated scripting services,
including PIN change.

So, V PAY can help banks to deliver on specific business priorities. It also offers
advanced functionality which other debit systems may not be able to support.

As a foundation, V PAY exists as a chip-only, SEPA-
compliant debit product which can be used at POS and
ATMs, and also benefits from local governance and a
range of unbundled processing services.
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in ltaly

V’SA vpay.com
With mass issuance well underway, Visa Europe is working with the Italian banking
community to raise awareness of V PAY and communicate its benefits.
Anche i tuoi Anche i tuoi
For example:
LIBRI

National advertising
In a range of national newspapers and popular magazines distinctive V PAY
advertisements explain that it's the secure new way to pay for shopping in Italy or

conla... conla holid i E
N SICUREZZA on holiday in Europe.
? National promotions
- Throughout the popular chain of Mondadori bookstores, V PAY messaging and
di... di imagery has appeared on signage, shopping bags and giveaway bookmarks.
’ v V PAY Examples of these bookmarks are shown on the left.
PAY

Cardholder communications
Banks have been using the V PAY communications toolkit to develop consumer
mailings, leaflets and webpages.

Paga e preleva in Europa
V PAY by Visa

A response Carta Bancomat
Carigecash Europa
But, what do people think and feel about their new V PAY cards? m
The first bank to issue V PAY was Banca Carige, one of the oldest
Italian banking institutions (with roots dating back to 1483), which Scopri il piacere di fare
has more than 600 branches all over Italy. Lt al : -
aCC]UIStI SICUrl.

Visa Europe worked with Banca Carige to assess the initial reaction
to V PAY. Formal research was carried out among a cross section of
consumers who had received and used the new CarigeCash Europa Per lo shopping di ogni giomo. .
V PAY card. =

This confirmed that people regard it as an upgrade of their ;
existing card. They appreciate the added security and understand — |\ ==
that V PAY can be used in Italy and across Europe. Also, those people
who had used the card for purchases abroad found it to be fast, easy
and convenient.

-2 le tue vacanze in Europa.

l‘

It can also be assumed that Italian consumers prefer V PAY to the .f v
alternatives. Banca Carige customers have a choice of debit cards = z
but, in the first three months of V PAY roll-out, seven-out-of-ten
C h ose V PAY Il Gruppo Carige & il primo ad adottare la nuova carta bancomal europea V-Pay, garantita

dal mln:l:lu Visa. Pil serviz, phi tutela: con CarigeCash Europa puol prelevare deonaro o

|
Un porto sicuro nella vostra citta.
BANCA CARIGE

Comn o Bipammio o Ganova § Imosio
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About

V PAY is Visa Europe's chip-only debit solution. It is designed
as a secure, flexible and cost-effective European debit
platform that banks can use together with or as an upgrade
to their national or proprietary payment schemes, in order to
comply with the SEPA Cards Framework (SCF).

Card characteristics: flexibility through technology

EMV chip

Flexible card design, with only one Visa-mandated feature:
the V PAY mark, with its ultraviolet “V" element. Everything
else is optional, including cardholder name, card account
number, expiration date and signature panel

Compatible with domestic debit schemes and other products
like e-purses and home banking applications

Card to terminal interface: simplicity
through technology

V PAY is the world's first full-function debit card based
exclusively on chip technology. Complex fallback procedures
on the magnetic stripe are therefore avoided as 100 per cent
of transactions are chip-read.

Cardholder to terminal interface: convenience
through technology

The V PAY Cardholder Verification Method (CVM) is PIN,
whether travelling or at home, whether withdrawing cash or
paying in a shop. Additionally, V PAY also constitutes an ideal
platform for contactless technology.

Wherever you are this summer...
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Co-badging: more choice, fewer constraints

V PAY can co-exist with any chip/magnetic stripe application,
allowing banks to build the exact product proposition they
require. For instance, it can be co-badged with a national debit
scheme operating predominantly on magnetic stripe: this will
give full acceptance domestically in markets where EMV is not
widely deployed. Or the V PAY application can reside in the chip
alongside another SCF compliant scheme, a domestic electronic
purse product, or other value-added applications such as home
banking or loyalty. It can be co-badged with another Visa
product such as PLUS: this will give global acceptance at ATMs.

Membership and pricing: simpler models,
higher reward

V PAY membership is pan-European. Existing Visa Europe
Principal Members are entitled to issue and acquire V PAY
without further process, while Associate and Participant Visa
Europe Members require the consent of their sponsoring
Member. Moreover, a new V PAY membership class has
been created for institutions that wish to become Members
of Visa Europe only for the issuing and/or acquiring of VV PAY.
V PAY scheme fees are fully SCF-compliant: they do not
differentiate between in-country and European transactions
and are unbundled from the processing.

The default V PAY European Interchange Reimbursement
Fee (IRF) rate is set at a flat rate of €0.26 per transaction.
It is possible for V PAY interchange rates to be set at a
domestic level to reflect local market realities. It is also
possible to implement incentive rates within this
framework to encourage the acceptance of particular types
of V PAY transaction such as low value transactions.

enjoy the flexibility of...
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