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VISA

V PAY COM CATION TOOLKIT

Helping you to effectively communicate the benefits of V PAY to your customers and emp!

VERSION 2.0

(Customer Name)
[Customer Address Line 1]
[Customer Address Line 2]
[Customer Postcode}

[INSERT REF NUMBERS]

(insert arcode]

Uinsert pictureof card])

Dear [Custormer]
Good news: be the first to get V PAY Contactless.
Here at (name of bank] we are working with Visa, a world leader in payments, to improve your [name

of car
benefit from V PAY Cont

willbesenta
“The diference

V PAY logo. I adci will 3

This pay foc

or your card

instesd of cash

complete, For more information abou this technology, see the enclosed leafet.

Your new V PAY Contactiess The

eurrent
conditions)
s we said before, this service does not come with any extra costs o aditionalterms and conditions
[amend in the event of a change to the cardholder's terms and conditions]. Sounds simple, doesat it
ifyou have any queries, you can callus on [telephone number], or writ 1o us at [e-mail address of
customer service]

Yours sincerely

‘/W«_r

nsert Sender’s name!
Unsert Sender's job title]

Issue 10: June 2011

Every part of every day

At home...

~Q

| a8 | | | | S\
.E.‘ - |

E<

ABOUT
TOOLKIT

M, which

V PAY within your organisation - by effectively
communicating the benefits of V PAY ta your
customers and also your employees.
The document sell provides:
+ Anintroduction to V PAY
+ Anoverview of our consumer research findings
+ Examples of marketing and
communications concepts
+ Some ideas of how you may want to
communicate V PAY to your customers

D
provides a range of additional resources, Incuding:
+ Cardolder leters, leaflets and welcome packs
+ Intranet,screensaver copy and posters.
+ Employee communications materials
+ Merchant communications mateials (for
‘more merchant materias, you can also refer
tothe 'V PAY acquirer toolkit avaiable through
Visa Oriine)
I each case, we encourage you to adapt and tailor
these materias for use within your own organisation
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and on holiday,

VPAY - the European debit carg
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PAY

At home...

and across Europe,
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safely and securely,
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|
pay with...

www.vpay.com

ad ampleres The complete et of V PAY brand guldelnes for
consumer and non-consumer facing commurications
can be found on Visa Marketing Solutions:
wnwyisamarketingsolutions com.
Also, please remember,we are hee to help
We want V PAY to be a big success for your bank
and for your customers. o, for any additional advice
and guidance, lease contact your Visa Europe
Relationship Manager

This toolkit is intended to help you to introduce
V PAY within your organisation - by effectively
communicating the fits of V PAY to your
customers and also your employees

Your new [card name] is the easy way to pay.

Itis welcome at millions of shops, petrol stations
and supermarkets - at home and across Europe.

Athome.  andscross  sleyand  paywith
Europe. Sacurely
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New research update

9 Germany

* TARGOBANK moves to V PAY

In preparation for the launch of V PAY
in Switzerland and Austria, we have
completed extensive consumer research

studies in both of these countries.
Conducted in December 2010, this
research confirmed that Austrian and
Swiss consumers should be highly
receptive to the V PAY proposition.

In Switzerland for example:

Security is an important consideration
for cardholders, particularly when
travelling abroad - and the promise of
enhanced security is regarded as a clear
and compelling benefit.

Swiss consumers are particularly
interested in using their debit cards for
e-commerce - but, again, the security
of such transactions is a concern.

The relationship between V PAY

and Visa is viewed very positively -
since Visa is regarded as extremely
trustworthy, and seen as a highly
experienced payment provider.

There is definite interest in and curiosity
around contactless payments - to
which V PAY's chip-only architecture is
perfectly suited.

In Austria a very similar set of themes
emerged. However, there were also some
subtle nuances:

Again, security is an issue, and
consumers are concerned that the
fraudulent use of debit cards could
escalate in the future.

Although Visa is traditionally associated
with credit cards within Austria,
consumers believe that its inherent
attributes are well suited to debit cards.
Again the concept of innovative
payment solutions such as contactless
payments was intriguing - with all age
groups recognising the potential for
added speed and convenience.

Drawing on these findings, we can help
banks to refine their respective
segmentation strategies, and develop
compelling messaging for their customers.
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TARGOBANK, one of Germany’s most distinctive banking brands, is pleased
to announce the launch of V PAY. A member of the Crédit Mutuel Banking
Group since 2008, TARGOBANK traces its origins back to 1926 with the
creation of Customers Credit Bank. Headquartered in Dusseldorf, it has 6,500
employees and over 300 branches in over 200 cities all across Germany,
serving some 3.3 million customers.

Mr Kirchner, Head of Cards at of Targobank states: “The
rationale for moving to V PAY, positioned as a highly secure
card for everyday shopping within Europe, is simple. We as
TARGOBANK benefit from and can promote the security of

V PAY. Also, we can profit from the wider economics and
cost- efficiencies offered by the V PAY business model. For
example, Visa Credit offers the additional benefits of worldwide
acceptance and the opportunity for deferred payment and is therefore
particularly suited to certain acceptance environments and merchant sectors,
such as e-commerce payments and car rental transactions.”

V PAY is also a good fit for TARGOBANK's wider business strategy.

The bank is investing in EMV technology across all of its payment card
operations so V PAY's chip-only architecture is a natural choice. Also, with
an emphasis on cross-selling complementary products and services, the
bank can ideally differentiate its credit and debit card propositions.

TARGOBANK therefore regards V PAY as a great opportunity to increase
profitability through a combination of reduced costs, increased usage and
additional opportunities for cross sales. A building momentum towards

V PAY can be seen in Germany. And TARGOBANK is glad to be a part of it.

TARGO X

More Cooperative Banks choose V PAY

The German Cooperative Banks enjoy a 25 per cent share of the country’s
retail banking market and were the first major banking group in Germany

to issue V PAY. Already about 100 of these Banks issue V PAY cards, and the
success to date along with the recommendation of DZ BANK and WGZ BANK
(the central banks for the Cooperatives) has encouraged other Cooperative
banks to launch even more V PAY programmes. The current number of issued
cards (1.8mio) is expected to almost triple by the end of 2011.

WWWw.vpay.com 6.



Today

0 Italy

* The world's oldest bank moves to V PAY

As we reported in the last issue of

V PAY Today, the number of
committed cards equates to a
projected market share of more than
50 per cent - and yet another bank has
commenced mass V PAY issuance.

Founded more than 500 years ago in
1472, Banca Montei dei Paschi di
Siena is the world's oldest surviving bank. Today it is one of Italy’s top three
banking groups, with some 3,000 branches, 31,500 employees and six million
customers. Its branch network spans the entire country.

One of the first banks to publicly commit to V PAY, Montei dei Paschi di
Siena commenced its issuance programme in July 2010 and intends to
progressively increase the number of cards within its portfolio. The bank
was particularly attracted by the security of V PAY, which promises to
reduce the costs of fraud.

P Bulgaria

* First ever V PAY prepaid card

Besides debit, the core V PAY
attributes of high security and
European-only acceptance are

also appropriate to prepaid cards -
particularly those programmes where

1234 5678 9010 : '
Lk security and control are important.

y05/13
i ATE Bulgaria's TBI Credit is the first
issuer in the world to put the theory
to the test with the new TBI V PAY card. Described as “the most secure
prepaid card”, the launch of TBI V PAY is backed up by a high profile
promotional campaign. Using the strap line “unlock your money”, TBI Credit
is positioning the card as an ideal way for people to handle their everyday
spending, to manage their money whilst travelling through Europe, or to
transfer money to another country.

The chip-only architecture, combined with pan-European acceptance
and secure e-commerce acceptance, are promoted as the big benefits of
the card. With an opportunity for cardholders to choose their own card
design, TBI Credit is also positioning TBI V PAY as the ideal gift card.

Issue 10: June 2011 WWW.vpay.com

v

Migrol promotion

With around 300 service stations
across Switzerland, Migrol is one of
the country's leading fuel retailers. It is
also one of the first to upgrade to EMV-
enabled acceptance devices. And, to
get an early return on this investment,
it has introduced a new promotion to
attract V PAY cardholders.

Between April and June 2011, all cardholders
can look forward to a “2 Rappen” (about

€0.015) rebate on every single litre of petrol
they buy - simply by using their V PAY card.

The promotion is particularly targeted

at German V PAY cardholders - many

of whom regularly cross the border into
Switzerland to benefit from lower fuel prices.

Deutsche Postbank, which is converting
its entire debit card portfolio to V PAY, has
been particularly active in communicating
the promotion to its cardholders. As well
as encouraging them to use their cards
for more of their everyday spending, the
promotion also demonstrates that they
can use V PAY in the same, secure way
right across Europe.

We will be following progress and
evaluating the results - with an eye to
introducing more of these cross-border
promotions in the future.

Hie
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Visa Europe offices

www.vpay.com

Head Office

PO Box 39662

London W2 6WH

United Kingdom

Tel:  +44-(0)-20-7937-8111
Fax: +44-(0)-20-7937-0877

Austria

Mariahilfer Strasse 123/3
A-1060 Vienna

Austria

Tel:  +43-(0)1-59999-8223
Fax: +43-(0)1-59999-700

Belgium

Rue du Luxembourg 3
1000 Brussels

Belgium

Tel:  +32-(0)-2-501-0844
Fax: +32-(0)-2-501-0850

Bulgaria

53-55 Totleben blvd
1606 Sofia

Bulgaria

Tel: +359-2-805-7057
Fax: +359-2-805-7001

Czech Republic

Na Pankraci 129/1724
Building B

140 00 Prague 4

Czech Republic

Tel:  +420-225-992-200
Fax: +420-225-992-201

France

21, boulevard de la Madeleine
75001 Paris

France

Tel:  +33-(0)-1-53-05-3939
Fax: +33-(0)-1-53-05-3937

Remember we are here to help. For assistance or advice on how V PAY can
meet the needs of your business, please talk to your Relationship Manager

Germany

Schillerstrasse 19

60313 Frankfurt

Germany

Tel:  +49-(0)-69-9-20-11-210
Fax: +49-(0)-69-9-20-11-222

Greece & Cyprus

13 Posidonos Avenue
GR-17455 Alimos

Athens

Greece

Tel:  +30-210-984-8850
Fax: +30-210-984-5580

Hungary

Alle Corner

Oktéber 23. utca 8-10

1117 Budapest

Hungary

Tel: +36-1-882-3593/3594
Fax: +36-1-882-3501

Ireland

Pembroke House

28-32 Upper Pembroke Street
Dublin 2

Ireland

Tel: +353-1-234-2661 /2639
Fax: +353-1-234-2400

Israel

Ayalon House

12 Abba Hillel Street

PO Box 3306

Ramat Gan 52136

Israel

Tel:  +972-(0)-3-754-1157

or contact us at vpay@visa.com
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Italy

Largo Augusto 7

20122, Milano

Italy

Tel:  +39-02-76-2901
Fax: +39-02-76-29020

Nordics

Hamngatan 13

SE-111 47 Stockholm
Sweden

Tel:  +46-(0)-8-440-3570
Fax: +46-(0)-8-611-9018

Poland

LIM Centre

Al Jerozolimskie 65/79
00-697 Warsaw

Poland

Tel: +48-22-630-6801
Fax: +48-22-630-6806

Portugal

Avenida da Liberdade
180 E - 2 Direito

Tivoli Forum

1250-146 Lisbon
Portugal

Tel: +351-21-358-4500
Fax: +351-21-358-4550

Romania

6 Maria Rosetti Street

Maria Rosetti Tower 3rd Floor
Bucharest 020485

Romania

Tel:  +40-312-250-500

Fax: +40-312-250-501

Spain

Torre Picasso - Planta 17
Plaza Pablo Ruiz Picasso, s/n
28020 Madrid

Spain

Tel:  +34-91-418-9200

Fax: +34-91-597-3326

Switzerland
Seefeldstrasse 69

8008 Ziirich
Switzerland

Tel: +41-43-488-3589
Fax: +41-43-488-3500

The Netherlands

Africa Building
Hoogoorddreef 9

1101 BA Amsterdam
Postbus 12516

1100 AM Amsterdam
Netherlands

Tel:  +31-(0)-203-120-557
Fax: +31-(0)-203-120-444

Turkey

Apa Gizplaza

Eski Buylkdere Caddesi No.191
Kat 19

Levent 34394

Istanbul

Turkey

Tel:  +90-(0)-212-386-3000

Fax: +90-(0)-212-386-3030
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